ot Pt

Design Activity 3: Organising and catagorising printed artefacts

S
==

% aying out the print artefacts to identify themes and catagories February 2010

YL 7U A\ NIYA Ny
L NP GLL

Foa@ 40
@\Vanito: Women Magazine

st =25
p—
-

=

Lat, Malaysian most influencial carto

ey W b

Nurul Rahman PhD in Visual Communication 2010 www.nurulrahman.com email:nurulrahman(at]gmail.com




orneck Pt

Design Activity 3: Organising and catagorising printed artefacts

-y

=

-.\'

$l‘ ,_.\ By A
NN | CyinG-out the print, 100GIng
VI

\

Capturing and documenting

Nurul Rahman PhD in Visual Communication 2010 www.nurulrahman.com email:nurulrahman(at]gmail.com




-pface_s E\(}E{ (
: < \PM fie\dt

fuwa'aece |

S~ Cctief GﬁKLC’(‘

ol

O(rh

earching for ooysmn |dentity, exploring graphical icons of oloysm April - June 2006 Pf‘o‘\'bn

Model showing how the Batu Seremban’ simillar to Knuckle Bones, Jack is ployed. |

h

Malaysian Past-Times Games: Batu Seremban ( June 2006)

Nurul Rahman PhD in Visual Communication 2010 www.nurulrahman.com email:nurulrahman(at]gmail.com



[ ~ Mialaggion |y Tovu]

lnvestiguting € cone lahou betwan

Branding + Comw tesicn+ cutwre .

E?EF‘[M_E,}- i foge

discussion

L Pagwsh i ) ‘ Post Comwent  desisu ole

Maky)

ekt paces st ze Joad wiiout

passwovd, aud resticid suly to

__ﬁj;%_l o
: lfr?lomh‘ou

al 0
B\faﬁi’?;dmﬁ
-isual

-——au/fuuo-fk/

\Y,

fre resecdhe apd odum'avs hafe- |

1= T '
b4 g LY find

ayout design for main page wwwmalay

e used T\ arlidid) 4V dvioma
Cukwrad produets ¥ have o role

-,

: .
V: Commmmicarion Desisy

Bmwb.‘u9 CuHuve

é'iclj'idenﬂ’rycom W

This work |5 licensed under a Creative Commons Attribution-MonCommercial-NoDerlvs 2.5 License. | Designed by MNurul+Xavier|

Nurul Rahman PhD in Visual Communication 2010 www.nurulrahman.com email:nurulrahman(at]gmail.com



’.

- (M

About Ml

Etirics Malaysian Identity Research Website

: Posted September 28th, 2006 by
Locking for me? Categories: Introduction

Nurul Rahman

::wuw Malaysianiden lity.com
xplnralmn of Malaysian I:ultuﬂ.-

Categories:
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Introduction (1) )
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opic is locked: you Branding Malaysia

edit posts or make

Aboit Oetober 2006 + nurul Post subject: Do we need to Brand Malaysia?
Inipration Mot Site Admin Posted: 11 Oct 2006 04:10 pm
Siree i Posts: 84

Joined: 20 Sep 2006
: Melbourne, Australia

Locking for me? Question of National Identity _ :
Tell me what do you think....do Malaysia need to be brand? Why...

Pomed Motdine, 20 Covaber 2004 by

Categories § plwgeries) Faleton

@ L xIPB 8l & G

Reflection (15) This text is licersed under
Cregtive Commons Attribution-NonC ommerciol-NelDerive 2.5 License.
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Back to top

Archings:

+ Aziz Post subject: Branding Malaysia ?

Posts: 9 Posted: 11 Oct 2006 05:56 pm
Joined: 09 Oct 2006

Location: Petaling Jaya

Jarunry 2008 (1)
December 2007 (2)

Howember 2007 (1) ( 1:-'1 X = Branding Malaysia as a country, we can foremost look at the Tourism Industry and their way of
o, R
My 2007 (1) = 3 W depicting or branding the country in their various TV/Video clips. The 'Visit Malaysia Year'
[EAF
| ¥ Toaidt J-'II| repeats itself every year, with next year's header or main topic being the 50 years of

March 2007 (2)

February 2007 (1)
Jervery 2007 (1)
Nowembier 2006 (1)

Maenl opea independance celebrations on 'Merdeka Day'.

Over past couple of years, the topics covered in those TV/Video clips have been always the

same:

a) multicultural and multi-religious aspect
b) mountains and sea {including caves, coral reefs and surfing)

c) historical buildings and the most modern mega projects

FAQ

Search
Quite obvious a full range is shown here, basically from one extreme to the other, emphasising

Memberlist

on the great variety and diversity of and within the country, with underlying hints of Malysia
Usergrnug:\_s = L =

Register
Log in

This topic is locked: you
cannot edit posts or make
replies.

forum guidelines Page 1 of 1

¥ nurul Post subject: About MalaysianIdentity.com forum
. Site Admin Posted: Thu Nov 09, 2006 10:49 pm
Posts: 58

Joined: 20 Sep 2006

Location: Melbourne, Australia The Project

Malaysian Identity (MI) Website strives to be a design library and information site for designers,

artists, architects, branding people and people involved in creative practices.

Forum

There is basicly 3 parts in the forum:

Virtual Round-table : A discussion forum with different topics about design, product, packaging,
process, artwork, advertisement, brand and other creative practices.

Show and Tell

: A section to show and tell. Put your design work and get critiques from fellow

members.

Design Related : A forum to through out your research or case studies, and share it with other

Reflective Blog
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GRC Spring 2008 just passed. I think it went well. I've learn lot more than I thought I would from
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Still that does not answer how does this argument relates to communication design. Let me take
rou through a journey. Most of the visual we see around us that informed and educate us are
ainly | advertisenents. Communication medium can be powerful sometimes. It can be
seductive and provocative, it stimulate our thinking about and towards others such as issues
bout environment, materials that we want but might not need and etc. Communication designers
work closely in this areas that connect to different communication medium. Their roles is to
suggest a methods or strategy that could communicate the product, visual, information etc. to the
spectators. Most of the time it visual is chosen as one of the medium to reflect to others or to
gttract the audience. Communication designer is a communication agent that in some ways could
0 create a system for people to communicate and connect to each other. Some of the
o communication designers role are used for the purpose of selling and not communicating.

The fact that communication designers could be point out as someone who is responsible of
making or delivering the selling point to other and provoke other to make action, reflect or
believe. Adolf Hitler, knows and understand well the power of communication, most of all the
visual language in communication. The use of colors, shape, lines, space, font type etc. are the
tools that are use as a way to influence others about German status at that time. However,
without strong power control visual itself could hardly work. But together it could create a sense
of believe in peoples mind.

"Picture says a thousand words” is an interesting line to start with.
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